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QUALITATIVE QUESTIONS

Qualitative questions define a problem. They ask “WHY".

If you are exploring a hypothesis, a qualitative survey can identify a
problem and it's nuances before conducting a quantitative survey.

Qualitative question are open-ended. Text analysis is required to
interpret results and are subject to interpretation bias.
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QUANTITATIVE QUESTIONS

Quantitative question ask “WHAT”, “WHEN", or "HOW".

These questions quantify a pre-defined problem so you can understand
how prevalent a problem is.

Quantitative questions have closed answer options which makes them
easier to measure the results.
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QUALITATIVE QUESTION TYPES

Qualitative questions are open text questions.
They come in many forms, including:

« Other Box —a word or two

« Comment Box — a few words
« Text Box — Sentence long

« Essay Box —Several sentences

Position you're applying for:
© other [ Comment Box [ Text Box

Describe a professional success you are proud of.

Essay Box

AN

Text Box List

Please provide 3 references below
Name Email Phone Number

— | |

o— [ [

o [ [
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QUANTITATIVE QUESTION TYPES

These are the most commonly used quantitative
survey questions, and your respondents will know
how to deal with them. We'll tackle each one
individually on the coming pages.

Radio Button Check Box
1. Are you a US citizen? 2. Please check the appliations you are proficent in:
O Yes ) Word
o |
O No Exce!
) PowerPoint
) Photoshop
) Ilustrator
Drop Down &
3.Which social media sites do you manage i
[W ) Google Analytics
Likert Scale
4, How satisfied are you with you current work/life balance?
Very Dissatisfied Dissatisfied Neutral Satisfied Very Satisfied
o o [0 o) (0]
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AVOIDING SURVEY FATIGUE

In the next few pages we'll be going over common survey question
types, showing you examples, and giving each one a Fatigue Rating.

Remember, it's your job as a survey builder to reduce survey fatigue
whenever possible while still gathering solid data that your team can
act on.

Choose your question types carefully!

SURVEY FATIGUE RATINGS
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Safe to use as Use when needed,  Danger! Fatigue is

N, o
o’ l/
much as you like.  but avoid if possible. imminent!
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QUESTION TYPE: RADIO BUTTONS

Radio buttons are the most common
quantitative question type. Use them when
you want respondents to select a single
answer option.

You can arrange them in a horizonta
indicate a ranking, or use a vertical
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QUESTION TYPE: CHECKBOXES

Like radio buttons, checkboxes typically appear in
a list. The difference is that this question type
allows for multiple responses.

Which locations have you visited?
AV R,

! 4 “,

Midtown l
- J,

Downtown

Uptown

None of the above

HEEYE

55%
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QUESTION TYPE: RATING SCALES

Scales come in many shapes and sizes 1-5, 1-7,
1-10 are common. When measuring customer
loyalty, a scale of 0-10 is standard.

Keep in mind that only odd numbered scales
allow for a neutral response.

Scales can appear as sliders, which let
respondents move them across a spectrum of

Or as a series of horizontal radio buttons that let
respondents choose a single option:
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QUESTION TYPE: MULTI-TEXT

Unlike radio buttons, sliders, or check boxes,
multi-text questions collect qualitative data.
These exploratory, unguided responses can be
used to create lists or rankings.

Please type in the names of survey software companies with which you are familiar. *
JIGUE i
3 Ay,

4 ",
IHGH"

[ I

[ )
[ )
[ )
[ )
[ )
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QUESTION TYPE: ESSAYS

This is a way to gather unaided, unfiltered
responses for your survey.

3. What is your favorite thing about SurveyGizmo? *

Reporting on Essay

[ |
Questions can be " Uth I n
challenging. Some haVB

tools will help you by cuuld eithr nohudynntwgumn't

creating word clouds wou shouldn’t
of common terms or hmn st O’ t““s"é"ar""ée
performing open text h toutee | - "0
analysis, but lon

form questions rgeally dld"t har["y
need to be read

individually.
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QUESTION TYPE: TABLES

Tables can be a great way to group your survey
questions, but they can also become black holes
that suck the energy out of your respondents.

Here’s the difference:

2. Please list how important the following things are to you in the workplace.

Extremely Extremely

important | Important | Neutral = Unimportant =~ Unimportant

How your

manager treats O O
you

How much you O

get paid

How much you

like your @)

co-workers

How much you

care about your O

company’s vision

How profitable

your company is O © ©

How large your

company is O O O O

How your

co-workers treat O O @) ©)

you

What your

benefits are O O O O O
How many

holidays you O O O O @)
receive

How rpuch paid O O ®) ®) @)

vacation you get
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QUESTION TYPE: TABLES CON'T

The differences between this table and the one on the
previous page are obviously. This one offers only four
statements for the respondent to process, all of which
are related to the same topic.

If you need to use several tables to gather data, make
sure you split them up into topic-driven sections.
Separating them with other less fatiguing questions
can also help maintain engagement and data integrity.

JOUE Ry,
4 ':

Please comment on each of the following statements. l‘[ ] ‘

NI -
e  Not Appi I‘

Disagree Neutral

| was greeted with a smile. @) @) O o
The bellman promptly opened the door. O O @) - @]
My reservation was correct. @) @) @)
The check-in process was quick. O O O
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GENERAL QUESTION GUIDELINES

Avoid overlapping answer options. Selecting one
choice should completely exclude all the others.

THIS: NOT THIS:

How long have you been
a member?

How long have you been
a member?

1-10 years 1-10 years
11-20 years 10-20 years
21 — 30 years 20 — 30 years
31+ years 30+ years

Refrain from using double-barreled questions. These
combine multiple questions into one which adds
confusion and skews your data.

AVOID:
How satisfied are you with our buffet food and drink options?

Provide inclusive answer options for required
questions. A forced answer that doesn’t apply will
taint results.
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VALIDATION

Validation is the process of checking your survey to ensure
it meets specifications and fulfills its intended purpose.

Validation requires a detailed review of answer options,

logic, reporting values, and reporting data to verify that
you are collecting quality data.

It can be time-consuming, but the benefits you'll see in
your data quality make it more than worth the effort!
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VALIDATING YOUR SURVEY

Validation is a key component of great survey design,
but it’s often overlooked as people skip straight to
testing.

Testing can uncover some problems with a survey, but
validation is @ more rigorous review process.

Here's an example of how validation can uncover issues
with missing answer logic:

Please enter your age.

25 |

Please enter your age.

Please enter your age.
y 9 Count Response

Twenty-five | 1 20+5

1 25
1 Twenty five
1

Please enter your age.

Twenty-five
Twenty five

Please enter your age.

120+5
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TESTING YOUR SURVEY

Testing your survey entails taking your survey on the
different devices that your respondents will be using to
ensure it displays and flows correctly.

Advanced survey tools provide a testing feature that quickly
generate test data so that you can look at the results to see
if it reports as you expected.

Still, you should have stakeholders, colleagues, and
friends take your survey for thorough testing.

Run a few reports on the
data, then ask yourself these
burning survey questions:

» Are your questions
reporting the way you
expect?

» Are you able to create the
reports you need using
the data you're collecting?

« Is the data in the format
you need?
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THE POWER OF SURVEY LOGIC

Logic is a set of conditions that you can apply to a question, answer,
or even an entire page of your survey that affects how it performs.

For example, you might ask if your respondents had an appetizer last
time they were at your restaurant. If they answer “*No,” you could use
logic to skip them past all the questions about appetizers.

Survey logic is extremely powerful, and its benefits come in two
flavors:
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Ready to put your new survey
knowledge into action?

Try SurveyGizmo free for 7 days!

’ START A TRIAL l
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